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AGM	2009	convenes	in	Seoul,	Korea
IPTC member representatives gathered for the 44th Annual General Meeting in June and dealt 
with topics as varied as new standards releases and an IPTC currency change to the Euro.

The	44th	IPTC	Annual	General	Meet-
ing	2009	convened	 in	Seoul,	Korea,	
in	 June	—	a	Pacific	Rim	nation	with	
the	 highest	 broadband	usage	 in	 the	
world	and	a	4,000-year	history.	

Twenty-five	delegates	met	in	quorum	
to	act	on	published	issues.	They	au-
thorized	a	change	in	IPTC	a.counting	
currency	to	euros	(EUR)	from	British	
pounds	 (GBP),	 were	 introduced	 to	
next	year’s	officers,	approved	the	or-
ganization’s	2010	budget,	as	well	as	
the	site	of	the	2010	AGM,	and	heard	
and	discussed	reports	from	the	IPTC	
treasurer	and	the	standards	commit-
tees	and	working	parties,	which	met	
in	the	two	days	prior	to	the	AGM.	

Treasurer’s report
Walter	 Grolimund	 of	 Switzerland,	
IPTC	 honorary	 treasurer,	 presented	
the	audited	2008	accounts,	reviewed	
the	2009	budget	to	date	and	submit-
ted	the	budget	for	the	2010	fiscal	year.	
Although	a	shortfall	 is	expected,	due	
to	 the	 global	 economic	 climate	 and	
currency	 exchange	 rate	 fluctuations,	
the	funds	in	reserve	are	healthy.	

The	 change	 in	 accounting	 currency	 (Continued, “AGM 2009”, page 3

IPTC delegates met in Seoul, Korea, for the 
44th Annual General Meeting and tackled 
a broad array of issues over the three-day 
assembly. Delegates meet next in October in 
Washington, D.C., USA.

from	 the	 British	 pound	 to	 the	 euro	
—	which	was	approved	by	the	mem-
bership	 at	 the	 AGM	—	 is	 expected	
to	 boost	 IPTC’s	 financial	 picture	 by	
accounting	 for	 IPTC	 revenues	 in	 the	
same	currency	 as	 the	majority	 of	 its	
expenditures.

Members	 approved	 both	 the	 2008	
audited	accounts	and	the	budget	for	
2010.

“The	AGM	 in	Seoul,”	said	Chairman	
Stéphane	Guérillot,	 “was	highly	pro-
ductive	and	the	Korea	Press	Founda-
tion	 and	 the	 Yonhap	 News	 Agency	
were	 outstanding	 hosts.	 Our	 atten-
dance	 was	 lighter	 than	 normal,	 due	
to	the	global	economy,	and	we	hope	
those	who	were	unable	to	attend	this	
meeting	will	be	able	to	join	us	in	Oc-
tober	in	Washington,	DC.”

Working sessions: actions taken
Of	 the	 five	 proposed	 standards	
changes,	four	were	approved	as	writ-
ten	and	one	was	approved	as	amend-
ed,	following	discussions:

Adopted	 EventsML-G2	 1.3	 and	•	
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15 June 2009, Seoul, Korea

Ladies and gentlemen, dear 
friends and colleagues:

The	financial	crisis,	with	its	impact	on	
the	advertising	business,	has	 thrown	
a	new	challenge	at	the	media	industry	
in	general	and	at	the	newspaper	busi-
ness	in	particular.

The	newspaper	industry	is	still	strug-
gling	to	thrive	in	the	age	of	the	Inter-
net.	 The	 world	 economic	 crisis	 and	
the	 effects	 of	 the	World	Wide	Web	
have	hit	our	industry	like	twin	storms.

During	 the	 International	 Press	 Insti-
tute's	 General	 Assembly	 in	 Helsinki	
last	week,	New	York	Times	Managing	
Editor	Jill	Abramson	said	that	around	
40	newspapers	have	gone	bankrupt	in	
the	United	States	in	the	last	two	years.	
Nevertheless,	she	argued,	it	is	vital	for	
newspapers	 to	 remain	 committed	 to	
providing	a	good	product	despite	the	
crisis,	because	"the	appetite	for	qual-
ity	information	is	still	there".

“The	economic	turmoil	has	led	some	
newspapers	 to	 turn	 into	 Web-only	
publications,	 but	 many	 fail	 because	
they	rely	too	much	on	a	print	model”,	

said	 Jacob	Weisberg,	editor	 in	chief	
of	Slate	magazine.

Mikael	 Pentikainen,	 president	 of	 the	
Finnish	 group	 Sanoma	 News,	 de-
clared	that	the	Internet	and	economic	
factors	also	represent	“an	opportunity	
for	newspapers	 to	 renew	their	orga-
nizations.”	 He	 added,	 however,	 that	
the	economic	downturn	has	raised	a	
"lot	of	questions,	but	[given]	few	an-
swers".

The	key	questions	facing	the	industry	
include	which	articles	should	appear	
in	 print	 and	 Internet	 editions,	 what	
should	be	available	for	free,	and	what	
the	associated	business	models	are.

These	 issues	not	only	 impact	news-
papers	 and	 publishers,	 but	 ricochet	
and	become	critical	 to	news	agency	
businesses,	too.

Having	said	this,	right	now	there	are	
many	meeting	in	think	tanks	to	discuss	
possible	internal	reorganizations,	and	
possible	 new	 products	 or	 develop-
ments,	 including	 direct-to-consumer	
products	and	services.

For	IPTC,	while	we	have	released	the	
NewsML-G2	 standards	 and	 Guide-

News industry is weathering twin storms, says 
Guérillot in opening remarks at AGM 2009

lines	 and	while	 we	 prepare	 to	 final-
ize	the	first	version	of	the	new	Media	
Topic	 NewsCodes,	 we	 –	 and	 that	
means	 us	 individually	 as	 part	 of	 our	
own	 organizations	 and	 collectively	
within	 IPTC	 —	 need	 to	 fill	 the	 gap	
between	business	 requirements	 and	
technology.	In	other	words,	we	need	
to	 provide	 technical	 solutions,	 as	
implemented	within	standards	or	rec-
ommended	practices.

For	a	long	time,	we	have	been	ahead	
of	 the	requirements	needs	of	our	 in-
dustry,	because	it	traditionally	moves	
slowly.	The	weight	of	the	legacy	pro-
duction	systems	of	our	end-users	has	
been	strong,	too,	so	it	has	been	diffi-
cult	to	implement	new	solutions.	Look	
at	IPTC	7901!

Today,	this	has	changed.	Whether	for	
good	or	bad,	I	don’t	know,	but	instead	
of	being	in	the	engine	of	the	train,	pull-
ing	 it	along	a	 track	 to	 the	 future,	we	
now	lag	behind,	riding	in	the	second	
or	third	car.		Others	now	are	making	
decisions	that	have	a	direct	impact	on	
what	we	do	and	how	we	need	to	do	
it	at	 IPTC.	Worse,	 it	 is	a	high-speed	
train.

As	we	open	this	series	of	meetings,	I	
want	to	emphasize	the	importance	of	
our	-	or	more	accurately,	your	-	work,	
to	 push	 forward	 long-awaited	 solu-
tions	and	guidelines	that	can	improve	
the	way	we	all	do	business	and	de-
sign	our	future.

We	need	to	get	closer	to	those	writ-
ing	the	requirements	and	we	need	to	
move	fast.	These	two	things	we	have	
to	 keep	 in	 mind:	 on	 one	 hand,	 im-
prove	communication	with	those	who	
set	 the	 business	 requirements	 and,	
on	the	other	hand,	be	agile	and	react	
quickly.	This	is	our	new	environment.

I	now	declare	the	AGM	working	ses-
sions	in	Seoul	open.

— Stéphane Guérillot, 
IPTC  Chairman

Guérillot addresses opening session of 44th IPTC Annual General Meeting 2009 in Seoul.
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Publisher’s Statement
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of	the	world‘s	major	news	agencies,	news	publishers	and	news	industry	vendors.	
Founded	 in	1965,	 the	 IPTC	develops	and	maintains	 the	 technical	 standards	 for	
improved	news	exchange	that	are	used	by	virtually	every	major	news	organization	
in	the	world.	Membership	is	open	to	organizations	and	companies	concerned	with	
news	collection,	distribution	and	publishing,	as	well	as	to	system	vendors	support-
ing	the	news	industry.	The	IPTC	keeps	the	industry	apprised	of	issues	and	develop-
ments	through	the		IPTC	Mirror	and	the	IPTC	website:	www.iptc.org.	

IPTC Managing Director: Michael W. Steidl (mdirector@iptc.org) • Editor: Sue Sher-
rard Fine* (editor@iptc.org) • 20 Garrick Street, London WC2E 9BT, United King-
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(“AGM 2009”, from page 1)

*Photographs in IPTC Mirror without a credit line were taken by Sue Fine, Editor, or by Michael Steidl, Managing Director.

AGM actions-at-a-glance

Elected officers, 2009-2010
•	 Stéphane	Guérillot,	AFP,	

chairman
•	 John	Iobst,	NAA,	vice	

chairman
•	 Taesung	Jung,	KPF,	vice	

chairman
•	 Peter	Müller,	SDA/ATS,	vice	

chairman
•	 Vincent	Tripodi,	AP,	vice	

chairman
•	 Helge	Viehof,	dpa,	vice	

chairman
•	 Walter	Grolimund,	Keystone,	

honorary	treasurer

Resolutions to approve — 
passed unanimously

•	 2008	Audited	IPTC	accounts
•	 Change	in	IPTC	accounting	

currency	to	the	euro	(EUR)
•	 IPTC	Budget	2010
•	 AGM	2010	—	Los	Angeles,	

California,	USA

2009-2010 meeting dates and 
locations

Autumn	Meeting	2009
19-21	Oct.,	Washington,	DC,	

USA

Spring	Meeting	2010
8-10	March,	Paris,	France

Annual	General	Meeting	2010
28	June–1	July,	Los	Angeles,	

California,	USA

Autumn	Meeting	2010
11-13	October,	Rome,	Italy

The Korea Press Foundation, following IPTC’s AGM, held a NewsML-G2 Symposium for 
newspapers and agencies in Korea. Dave Compton of Reuters, UK, gave an hour-long 
presentation on Reuters’ implementation approach and challenges, which was followed by a panel 
question and answer session featuring representatives of several Korea media organisations. 
Participants and a number of IPTC delegates gathered afterwards for a group photo.

Korea’s news organisations feted 
IPTC delegates with traditional 

Korean cuisine at two of Seoul’s 
stellar restaurants. Right, KPF  

Chairman Hak-yong Ko welcomes 
delegates to Seoul. Far right, the 

Yonhap News Agency’s  Executive 
Managing Director Ki Joon 

Sung expresses his hope that, 
by working together, the global 

news industry will be inspired to 
grow and prosper, despite difficult 

economies.

NewsML-G2	2.4,	 both	 based	 on	
the	NAR	1.5	now.
Adopted	 SportsML-G2	 2.1	 and	•	
its	 improvements	 to	 tournament	
model	and	Olympic-style	compe-
titions.
Approved	new	Media	Topic	News-•	
Codes	hierarchy,	 terms	and	defi-
nitions,	but	not	their	codes,	which	

will	be	reconsidered.
Approved	 Photo	 Metadata	 stan-•	
dard	IPTC	Extension	1.1.

Ad	hoc	groups	met	and	discussed	
NewsCodes	changes	and	their	ap-
plications	 in	 Korea,	 as	 well	 as	 the	
G2-Standards,	 especially	 country-
code	 issues.	 The	 group	 recom-
mended	 that	 IPTC	 approach	 ISO	

about	 creating	 an	 IPTC	 controlled	
vocabulary	based	on	the	ISO	3166	
country	codes.
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Early in 2008, the first of IPTC’s G2-
Standards were published — NewsML-
G2 and EventsML-G2. By the end of 
2008, Deutsche Presse-Agentur (dpa), 
an independent German press agency, 
had implemented the EventsML-G2 
standard for its customers. Robert 
Schmidt-Nia, head of application de-
velopment for dpa mediatechnology in 
Hamburg, spoke with the IPTC Mirror 
about how the implementation project 
began, the business case that supports 
it, the challenges that were resolved 
and the response of dpa customers. 
Here is what he told the Mirror.

IPTC: You	said	that	initially,	there	was	
no	urgent	need	for	you	to	implement	
EventsML-G2.	
Schmidt-Nia:	That’s	right.	We	began	
thinking	about	adopting	EventsML-G2	
in	2008,	as	the	model	and	ideas	be-
hind	G2	became	clearer	and	the	stan-
dard	stabilized.	However,	as	a	news	
agency	 that	 provides	major	 services	
using	 the	 IPTC	 7901	 standard,	 we	
did	not	 face	any	direct	market	pres-
sures	to	implement	the	EventsML-G2	
at	the	time.
IPTC: But	that	changed?

Schmidt-Nia: Yes,	 and	 fairly	 soon.	
Our	 customers	 let	 us	 know,	 for	 the	
first	 time,	 that	 they	not	only	wanted,	
they	required	us	to	provide	daily	plan-
ning	events	information	in	the	human	
readable	7901	format	they	already	re-
ceived	as	well	as	in	machine-readable	
XML.	That	gave	dpa	a	demonstrable	
business	need	to	move	to	EventsML-
G2.

IPTC: As	you	prepared	for	this	move,	
did	the	nature	of	the	events	informa-
tion	you	provided	change?
Schmidt-Nia: Significantly.	 Initially	
the	 stated	 customer	 requirements	
were	only	 for	“what	/	where	/	when”	
information,	but	as	we	discussed	the	
objectives	 of	 the	G2	 approach	with	
them	 and	 described	 how	 it	 could	
benefit	 their	 internal	 workflow,	 their	
interest	was	stimulated.	The	business	
case	grew,	you	could	say,	in	an	“ap-
petite	comes	with	eating”	manner.

From	 the	 first,	 we	 decided	 that	 we	
would	provide	more	information	than	
we	had	been	doing.	Within	our	inter-
nal	planning	system,	PLATO,	we	had	
already	handled	events	as	pieces	of	

knowledge.	We	know	a	lot	about	the	
event	 itself,	but	 there	 is	also	a	 lot	of	
secondary	 information	 that	 can	 be	
provided	and	used	to	plan	upcoming	
coverage.	 This	 might	 be	 references	
to	 other	 kinds	 of	 knowledge,	 such	
as	persons	or	organisations	involved	
with	the	event.	We	decided	to	pack-
age	all	these	extra	bits	of	information	
together	and	offer	them	to	customers.	
The	 aggregated	 information	 about	 a	
single	event	becomes	a	product	itself,	
now,	with	a	very	short	time	to	market.

IPTC: What	did	it	take	to	carry	out	the	
project?	How	did	you	approach	it?
Schmidt-Nia: The	 technical	 chal-
lenges	we	faced	on	this	project	were	
immense.	Fortunately,	one	of	the	ma-
jor	obstacles	that	usually	exists	when	
a	new	format	enters	the	market	—	i.e.,	
the	displacement	of	 a	 legacy	 format	
by	a	new	one	—	was	not	the	case	for	
us,	so	that	simplified	things.		

We	 already	 had	 a	 planning	 system	
that	provided	the	information	the	mar-
ket	required	up	until	then.	In	deciding	
to	 combine	 all	 this	 information	 into	
event-specific	 products,	 we	 had	 to	
understand	the	impact	of	the	project	
on	 the	editorial	departments	—	both	
that	of	dpa	and	those	of	 its	custom-
ers.	Even	if	a	solution	looks	very	sim-
ple	 from	 the	 technical	 point	 of	 view,	
the	impact	on	other	domains	may	be

This diagram illustrates the evolution of 
an event and how planning systems can 
be connected between an agency and 
their clients. On the left side the event is 
managed over its whole life cycle from 
the early notice, until the post event 
coverage. If a client decides to adopt a 
provided event, his planning system can 
be synchronized immediately with all 
modifications.Illustration	courtesy	Deutsche	Presse-Agentur.	Used	with	permission.	

underestimated.	 There	 were	
consequences	we	had	to	dis-
cuss	and	resolve	beforehand.

We	 talked	 to	 our	 customers	
and	learned	from	their	require-
ments.	By	the	time	we	got	to	
the	implementation	stage,	we	
not	 only	 had	 important	 cus-
tomer	 insights,	 but	 our	 cus-
tomers	 were	 more	 involved	
in	a	way	that	made	the	imple-
menting	part	so	much	easier.

(continued, “Case Study”, page 5)

Deutsche Presse-Agentur
Customer requests drove the implementation of EventsML-G2 at 
this German news agency; a new product and a way to introduce 
clients to the richness of G2-Standards were the result.
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IPTC: Did	 you	 learn	 any	 important	
lessons	 from	your	 implementation	of	
EventsML-G2?
Schmidt-Nia: 	One	of	the	things	we	
learned	was	the	value	of	the	G2	de-
velopers’	 decision	 to	 include	 some-
thing	 in	 the	 standard	 only	 if	 there	
was	 a	 clear	 business	 case	 for	 it.	
Each	feature	of	the	standards	had	to	
be	 justified	on	 that	basis;	 it	 couldn’t	
just	 be	 theoretical.	 This	 prevented	
over-engineering	 the	 standard.	 The	
G2-standards	might	be	powerful	and	
seem	 complex,	 but	 every	 feature	 is	
there	because	the	standard	was	de-
signed	 by	 major	 news	 agencies	 for	
agencies.	Because	of	this,	I	think	the	
G2-Standards	are	likely	to	reach	the	
same	level	of	acceptance	as	the	7901	
standard	or	the	ANPA	standard.	It	 is	
responsibly	engineered.

At	dpa	we	used	to	discuss	“How	can	I	
convince	a	customer	or	partner	to	adopt	
the	 new	 G2-Standard,	 while	 existing	
standards	are	still	working?”	The	best	
opportunity	comes	in	when	you	provide	
a	 new	product	 or	meet	 a	 new	 set	 of	
requirements	by	using	 the	G2	 format.	
Customers	 become	 familiar	 with	 the	
new	standards,	as	they	use	something	
like	 EventsML-G2,	 and	 can	 begin	 to	
see	how	this	will	improve	their	own	pro-
cesses	and	their	ability	to	gather	cross-
linked	multi-media	information.

IPTC: What	 advice	 would	 you	 give	
others	 who	 want	 to	 do	 the	 same	
thing?
Schmidt-Nia: 	The	breakthrough	for	
us	 came	with	 presenting	 EventsML-
G2	to	our	customers	and	discussing	
it	with	them.	Events	as	self-contained	
products	 were	 not	 on	 the	 radar	 of	
agencies	or	clients	at	that	time.	Cus-
tomers	 said	 they	 only	 wanted	 such	
information	 as	 “what/when/where”,	
but	we	showed	them	that	many	other	
things	were	possible	with	G2.

Throughout	all	the	discussions	about	
event	 management,	 one	 topic	 kept	
recurring:	 “The	 available	 event	 data	
are	not	enriched	enough	to	provide	a	
worthwhile	service	in	such	a	complex	
form”.	But	here	we	can	profit	 of	 the	
flexible	approach	of	the	G2	standard.	

As	long	as	the	sending	and	receiving	
system	 are	 processing	 G2	 objects,	
you	 can	 start	 even	 with	 a	 small	 set	
of	data.	Then,	if	your	event	model	ex-
pands,	you	can	expand	the	information	
you	provide	without	violating	the	for-
mat	you’ve	agreed	on	with	your	cus-
tomers	and	partners.	In	other	words:	
“Just	start	with	what	you	have!”

IPTC: Have	you	been	able	to	quantify	
benefits	yet;	 if	not,	what	benefits	do	
you	expect	to	see?
Schmidt-Nia: There	 are	 three	 dif-
ferent	areas	we	need	to	examine	 for	
benefits:
One is the product itself — the ac-
tual event information. Our	 planning	
system	 was	 designed	 primarily	 for	
internal	purposes,	with	daily	planning	
event	information	given	to	customers	
as	a	standard	service.	From	the	cus-
tomer	point	of	view	the	“product”	we	
provided	was	 an	 aggregation	 of	 the	
most	 important	 events	 for	 a	 specific	
period	 of	 time.	 Deciding	 what	 was	
“most	 important”	was	a	decision	we	
made,	 however.	 There	 was	 no	 at-
tempt	to	customize	the	list	to	specific	
customers’	local	needs.

When	a	single	event,	alone,	became	
a	product,	the	decision	of	whether	an	
event	is	important	or	not	shifted	from	
the	 agency	 towards	 the	 client.	 The	
beginning	of	a	sailing	season	may	not	
be	important	info	for	most	clients,	for	
example;	but	if	the	customer	is	on	the	
coast,	sailing	may	be	important.	When	
agency	 sends	 out	 all	 event	 informa-
tion,	not	just	a	“top	ten”	list,	then	cus-
tomers	select	what	they	want	covered	
and	whether	the	information	will	come	

from	the	national	news	feed	or	from	a	
local	 reporter	 or	 sponsor	or	govern-
ment	official.	This	shift	also	changes	
the	kinds	of	additional	information	re-
quired	for	an	event.	Discussing	these	
issues	 with	 our	 customers	 gave	 us	
the	 opportunity	 to	 learn	more	 about	
their	specific	needs.

Another is the internal system archi-
tecture. We	have	 to	help	our	clients	
improve	 their	 business	 processes.	
One	aspect	of	 this	 is	 to	provide	ad-
ditional	 information	 along	 with	 the	
intrinsic	 news.	 This	 has	 to	 be	 done	
without	 adding	 to	 either	 client	 or	
agency	workloads	and	without	caus-
ing	any	delay	 in	 information	delivery.	
Considering	 an	 event-centric	 news	
production	 gives	 us	 the	 opportunity	
to	 gather	 a	 lot	 of	 information	 about	
an	upcoming	coverage	in	advance.	A	
massive	amount	of	news	is	based	on	
known	 events	 for	 which	 information	
is	 available	 in	 advance.	 If	 the	added	
event	 information	 is	 gathered	 within	
the	planning	system,	and	if	the	client	
inherits	 all	 of	 it	 in	machine-readable	
format,	then	the	editor	can	focus	only	
on	 his	 write-up.	 All	 the	 supporting	
metadata	 —	 the	 added	 information	
—	 is	 populated	 by	 the	 system.	 The	
feedback	we	 are	 getting	 from	 client	
technical	(IT)	departments,	about	the	
response	to	all	this	from	their	editorial	
teams,	is	“it’s	great”	and	“it’s	amazing	
what	can	be	done	these	days.”

Last is how well the understanding 
and usage of G2 is spreading. To	
tackle	the	upcoming	requirements	of	
the	media	market,	 the	 agencies	 and	
their	 clients	 have	 to	 adopt	 modern	
techniques	to	provide	multi-media	and	
multi-channel	information.	Most	of	the	
standards	in	use	are	not	appropriate.	
It	 takes	 time	 to	change	existing	sys-
tems	in	order	to	handle	more	complex	
information.	With	 the	new	G2	News	
Architecture	 Framework,	 the	 IPTC	
has	developed	a	standard	that	is	able	
to	 handle	 all	 these	 requirements.	 To	
convince	colleagues,	customers	and	
partners	to	adopt	this	new	standard,	
some	 proof	 of	 concept	 and	 -	 even	
better	-	a	success	story	is	beneficial.	
I	 believe	 providing	 events	 as	 a	 new	
product	with	EventsML	gives	us	this	
story

dpa’s Robert Schmidt-Nia invites your 
EventsML-G2 questions. He can be reached 

at robert.schmidt-nia@dpa-mediatec.com.

(“Case	Study”,	from	page	4)



IPTC MIRROR JUNE 2009 Page 6

“Metadata	in	a	Multimedia	World”	was	
the	central	theme	of	the	Third	Interna-
tional	 Photo	 Metadata	 Conference,	
which	 convened	 in	 Dresden,	 Ger-
many	on	4	 June.	Speaker	 presenta-
tions	and	panel	discussions	focused	
on	three	areas:

Video	metadata	schemas	 in	rela-•	
tion	to	photo	metadata
Storing	metadata	with	digital	vid-•	
eo	content	and	applying	it	to	still	
images	retrieved	from	video
Automating	metadata	 creation	 to	•	
control	costs.

Keynote	 speaker	 Madi	 Solomon	 of	
London,	 director	 of	 content	 stan-
dards	for	Pearson	PLC,	provided	the	
context	for	the	conference.	The	digital	
world	has	erased	the	boundaries	be-
tween	 information	 delivery	 channels,	
whether	 text-based	 or	 visual,	 she	
said,	with	 ramifications	 for	all	media.	
The	 proliferating	 formats	 that	 shape	
the	 new	 era	must	 be	managed	 and	
tracked.	Metadata	is	the	linchpin	that	
makes	 the	 content	 complexities	 of	
rich	media	work.

IPTC	 Chairman	 Stéphane	 Guérillot	

Photo	Metadata	Conference	2009	
addresses	video	metadata	needs
Topics, speakers and attendees spent an engossing day reviewing and discussing a wide range 
of photo metadata-for-video issues and hearing about the current state of the industry. There was 
wide acceptance of the need for common standards for video and still images.

Madi Solomon of Pearson PLC, London, gave 
an overview of the digital communications era 
and the ways it challenges the industry.

Participants in the intensive, one-day conference heard from17 industry experts on different 
aspects of metadata for digital video and its relation to still photo metadata.

of	AFP,	Paris,	who	chaired	the	event,	
said,	“We	heard	several	major	recom-
mendations	from	the	group	as	a	whole,	
including:

We	need	a	controlled	vocabu-•	
lary;	
We	 should	 have	 a	 single	 sys-•	
tem	so	there	is	equal	global	ac-
cess	to	content	and	so	it	easier	
for	users
We	should	welcome	the	even-•	
tual	automated	capture	of	meta-
data	as	an	industry	milestone.”

Harald	Löffler,	 research	manager	 for	
Ifra	 (now	WAN-IFRA),	 a	 conference	
organiser,	 added,	 “Rich	 media	 con-
tent	 needs	 metadata	 plus	 still	 and	
moving	 images.	There	was	a	mutual	
understanding	 among	 the	 confer-
ence	 participants	 that	 the	most	 effi-
cient	way	to	meet	our	goals	will	be	an	
evolutionary	 approach	 that	 extends	
existing	photo	metadata	standards,	in	
cooperation	with	broadcast	and	video	
standardisation	bodies.”

The	 17	 conference	 speakers	 were	
drawn	from	all	parts	of	the	video	meta-
data	 field	 and	 touched	 on	 subjects	

that	 ranged	 from	 applying	 the	 IPTC	
photo	 metadata	 standard	 to	 digital	
videos,	to	reconciling	photo	metadata	
across	different	systems,	and	getting	
GPS	data	into	image	files.

Other	speakers	included:
Bernd	Bueurmann,	bimacon-Medienservice

Frank	Biederich,	Adobe

Bernd	Czichon,	Picturemaxx

Yves	Schmid	Dornbierer,	AntZero

Lionel	Faucher,	AkaMedia

Ross	Purves,	Tripod	Project

David	Riecks,	Stock	Artists	Alliance

Amery	von	Schoultz,	TT	(Swedish	News	Agency)

Klaus	Sprick,	epa

Tom	Tinervin,	Picturemaxx	/	USA

Dennis	Walker,	Camera	Bits

Max	Wieberneit,	Corbis	Germany

The	 conference	 attendance—some	
60	registrants—was	down	from	pre-
vious	 years,	 given	 the	 economy,	 but	
interest	 and	engagement	were	 high,	
more	than	one	attendee	noted.		Addi-
tional	topics	discussed	were	the	dif-
ferent	roles	of	controlled	vocabularies	
and	keywords,	and	the	desirability	of	
bringing	 camera	 manufacturers	 into	
the	industry’s	metadata	discussion

[Download conference presentations 
here.]

http://www.phmdc.org
http://www.phmdc.org
http://www.phmdc.org/programme2009.htm

